
BRAND ADVERTISING - PRINT 
 
NO VAT APPLICABLE

STANDARD FORMATS - RUN OF PAPER (email: advertising@sardinesmagazine.co.uk | tel: 020 8355 4387)

Quarter-page boxed Boxed (no bleed) 87.5mm x 132.5mm  (portrait) £   275.00

Half-page boxed Boxed (no bleed) 180mm x 132.5mm  (landscape) £   495.00

Half-page vertical (right-edge) Trim 105mm x 297mm  /  Bleed 111mm x 303mm  (portrait) £ 495.00

Whole-page (A4) Trim 210mm x 297mm  /  Bleed 213mm x 303mm  (portrait) £ 880.00

Double-page spread Trim 420mm x 297mm  /  Bleed 426mm x 303mm  (landscape) £ 1,485.00

SPECIAL POSITIONS

Inside-Front Cover (A4) Trim 210mm x 297mm  /  Bleed 213mm x 303mm  (portrait) £ 1,550.00

Back Cover (A4) Trim 210mm x 297mm  /  Bleed 213mm x 303mm  (portrait) £ 1,750.00

Inside Back Cover (A4) Trim 210mm x 297mm  /  Bleed 213mm x 303mm  (portrait) £ 1,250.00

CLASSIFIED-STYLE BOXES IN ‘YOUR NEWS’              see next page...

THIRD-PARTY INSERTS

A5 or Folded A4 Full 13,000 UK circulation £ 80.00 
per 1,000

A5 or Folded A4 Selected geographical circulation (min 3,000 - max 10,000) £ 100.00 
per 1,000
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DATA Sardines in print 
 

n Sardines magazine is the ONLY national publication for the 10k+ amateur theatre societies around the UK (involving over 2 million people).  
n Founded in 2008, Sardines focuses on the much-debated pro-am gap and features regular interviews with top celebrities and professionals.  
     Previous interviews include Meryl Streep, Hugh Grant, Amanda Holden, Tim Firth, Gary Barlow, John Partridge, George Sampson,  
     Connie Fisher, Graham Linehan, Michael Ball, Suggs, Bonnie Langford, Michael Crawford, Nigel Harman, Barbara Windsor, Sir Derek  
     Jacobi, Sir Ian McKellen, Kerry Ellis, Lorna Luft, Brian Conley, Amanda Redman, Ray Cooney, Michael Frayn, Howard Brenton, John  
     Godber, Steve McFadden, Warrick Davis, Gareth Gates, Stephen Mulhern, among many others...   
n Regular features include our popular Your News section, a newspaper-style layout which can feature boxed ‘classified-style adverts, New  
     Play, Book & Musical Releases, including Samuel French, R&H, Tams Witmark, Josef Weinberger (Music Theatre International],  
     Bloomsbury [Methuen Drama, Oberon], Nick Hern Books, The Really Useful Group, Theatrical Rights Worldwide etc... as well as annual   
     features such as Summer School (every May) and Panto Special (Feb) etc.  
n Sardines also publishes comment and advice in conjunction with relevant organisations such as The Little Theatre Guild of GB, NODA  
     (National Operatic and Dramatic Association), Federation of Drama Schools (formally Drama UK / CDS) and the RSC, among others.  
n Bi-monthly print circulation: 13,000 | Page-count: 76 pages (including covers). 
n Readership: Paying subscribers. UK amateur theatre/musical/drama/dance/youth societies. Selected bookshops and libraries.  
     Secondary school/college drama depts. Drama schools. Theatre venues (both pro & amateur). Theatrical suppliers & service providers.  
     Theatrical organisations. The new Sardines website was launched in Sep 2020. Google Analytics statistics to follow in January 2021. 
 
Amateur theatre in England: According ‘Our Creative Talent’ - the government’s 92-page report into England’s amateur and voluntary arts 
sector, England alone contains 5,380 ‘theatre’ groups, involving almost 2 million people and a turnover of £122m per year. 15% of members 
are under 16 years old | 12% are aged 16-24 | 23% 25-44 | 31% 45-64 | 14% 65-74 | 4% are over 75. 50% of members are employed 
(including self-employed) | 22% are retired | 21% are full-time students | 7% are not employed. 

 

COVID-19 | CORONAVIRUS 
 

Due to the worldwide pandemic, we haven’t been able to print our regular bi-monthly version since Apr-May '20 (no.48).  
An online-only version was published at the end of Aug ‘20 (no.49). This will be followed by another online-only version for Dec ‘20 - Jan ‘21 
(no.50). After this, it is our intention to return to bi-monthly printing from the Feb - Mar ‘21 (no.51) issue ...as long as the theatre sector is 
showing positive signs of returning to normal and Government social distancing restrictions are accordingly relaxed. 
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MAGAZINE SPONSORSHIP 
 
NO VAT APPLICABLE

(email: advertising@sardinesmagazine.co.uk | tel: 020 8355 4387)

MAGAZINE ISSUE SPONSORSHIP 
Logo / Strapline / Artwork 

110mm x 8.5mm (letterbox) 
Guaranteed inclusion over a minimum of 30 spreads per issue 

Left-hand or right-hand page depending on visibility 

£1,800 per issue

Sardines is published by MICE Diary Ltd. Registered in England, company number 6142843 
Registered office: Alberminster House, 38-40 Sydenham Road, Croydon CR0 2EF.
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n URL: www.sardinesmagazine.co.uk 
n Total Hits: 3,042,890 
     (Feb 2020 - pre-lockdown, pre new website launch) 
n Total Monthly page-views: 2,517,057 
     (Feb 2020 - pre-lockdown, pre new website launch) 
n Total Monthly visitors: 36,439 
     (Feb 2020 - pre-lockdown, pre new website launch) 
n Monthly e-newsletter: approx. 10,000 email addresses 
     (Feb 2020 - pre-lockdown: 9,460 sent, 37% viewed)

ONLINE BANNERS 
(email: advertising@sardinesmagazine.co.uk 
tel: 020 8355 4387) 

HOME PAGE:

MONTHLY E-NEWSLETTER INCLUSION (sent out to 9,000 - 10,000 email addresses)

Monthly newsletter Up to 300 words, logo, 2-3 images £ 100.00

Solus newsletter 
(exclusive inclusion)

Up to 500 words, logo, 3-4 images 
(A ‘solus’ newsletter gives you an exclusive reach outside of the monthly newsletter 
and is sent out, under the ‘Sardines’ banner, to our regular recipients. 
Note: All submitted newsletter inclusions are designed in Sardines house-style, proofed 
and approved prior to transmission.

£ 150.00

HOME PAGE BANNER 
(PORTRAIT), POSITIONED 
ON REVIEWS PANEL & 
USER POST PANEL 
(max. six-advert shared positions) 

200px x 300px each banner 
Home page only 

£30 per 1,000 impressions per banner

HALF LETTERBOX BANNERS 
‘LEFT’ OR ‘RIGHT’ 
(max. six-advert shared positions) 

468px x 60px each banner 
Home page only 

£30 per 1,000 impressions per banner

Sardines is published by MICE Diary Ltd. Registered in England, company number 6142843 
Registered office: Alberminster House, 38-40 Sydenham Road, Croydon CR0 2EF.

TOP LETTERBOX BANNER 
(max. six-advert shared position) 

728px x 90px 
Home page only 

£30 per 1,000 impressions per banner

OTHER PAGES:

SKYSCRAPER BANNERS 
(max. six-advert shared positions) 

160px x 600px 

£25 per 1,000 impressions per banner 
Pages (select specific areas or choose random): 

Main News, News Article, Magazine Issue, 
Magazine Article, Main Reviews, Expanded Review, 

Society Profile, Main User Posts, 
Expanded User Post, Expanded Audition



SARDINES - a publication of MICE Diary Ltd 
 
TERMS OF ACCEPTANCE OF ADVERTISING WITH SARDINES  
  
All orders for the insertion of Advertisements in Sardines magazine (in all formats and media) are accept-
ed subject to the conditions appearing below. 
  
1. ORDERING   
1.1  In placing an Advertisement order the Buyer offers to contract with the company as principal even where the Buyer is not himself the Advertiser. Where copy or 
other instructions not constituting an official order are issued, they must clearly be marked at the head "Copy instructions - Not an Order".  
1.2  All orders for the placing of an Advertisement shall be subject to these conditions, and unless and to the extent otherwise agreed by the Company in writing any 
other condition stipulated by the Buyer's order form or elsewhere, shall be of no effect if and to the extent it conflicts with these conditions. 
   
2. BUYER'S WARRANTIES AND INDEMNITY   
2.1  The Buyer warrants to the Company that:       
 (1)  The Advertisement does not contravene any Act of Parliament (including, in the case of any investment advertisement, the Finance Services Act 1986), law of the 
European Community, rule of statutorily recognised regulatory authority or any other relevant legislation;  
 (2)  The reproduction and/or publication (in whatever format and or medium) by the Company of the Advertisement (whether or not amended in accordance with Condition 
3.5) will not in any way infringe any other party's personal or proprietary rights or breach any contract or otherwise expose the Company to the risk of any proceedings 
whatsoever;  
 (3)  The Advertisement is legal, decent, honest and truthful and does not infringe the British Code of Advertising Practice or any other relevant Advertising Standards 
Authority code.  
 (3)  Where it is acting as an advertising agency or media buyer the Buyer is authorised to place the Advertisement; and   
 (4) Where the Advertisement concerns mail order goods the Advertiser will comply with all the requirements of the Mail Order Protection Scheme.  
2.2  The Buyer agrees to indemnify Sardines and each other company in MICE Diary Ltd against any and all actions, proceedings, claims, demands, damages and costs 
(including legal costs on a full indemnity basis) and any other liability arising directly or indirectly from breach by the Buyer of any of the Buyer's warranties or 
of any other obligation of the Buyer whether under these conditions or implied by law, including, without limitation, the Buyer's failure to notify the Company of 
any error in a published Advertisement.  
  
3. SUPPLY OF PROOFS / CORRECTIONS   
3.1  The Company does not undertake to provide the Buyer with proofs of an Advertisement prior to publication, although it will endeavour to do so where practicable.   
3.2  The Company can not be held responsible for alterations or corrections to proofs if returned after the specified latest date or not confirmed in writing.  
3.3  Any proofs provided by the Company must be approved by the Buyer before insertion, if time permits.  
3.4  The Company does not accept any responsibility for the accuracy of reproduction of copy not given to the Company in writing.  
3.5  The Company may (without prejudice to the Buyer's warranties) require copy in respect of an Advertisement to be amended or altered to the extent the Company deems 
necessary for the Advertisement to conform with both those warranties and any technical specifications set out in the rate card.  
  
4. ARTWORK, ETC   
4.1  Artwork and/or photographic materials submitted by the Buyer are submitted to and used by the Company entirely at the risk of the person by whom, or on whose 
behalf, they are submitted. Unless otherwise arranged in writing, the Company reserves the right to return at the Buyer's expense or dispose of such artwork and/or 
materials if not collected within six months of their receipt by the Company.  
4.2  The Buyer acknowledges that the copyright in all artwork and/or materials contributed by the Company in connection with the Advertisement is solely vested in the 
Company.  
 
5. POSITIONS   
Special Positions will be given only if agreed in writing by the Company and at an additional charge.  Agreement will be specific to an identified advertiser. No 
other Advertiser may take the position without the prior written consent of the Company.  
  
6. LATE COPY AND/OR PROOFS   
If, following an accepted order for space, the Buyer's copy instructions and/or proofs are not received by the specified copy date, the Company reserves the right to 
print the relevant Advertisement from any previously supplied copy or from any proofs received from the Advertiser and the right not to publish the relevant 
Advertisement, without prejudice to the Company's right to be paid for such space.  
  
7. CANCELLATIONS, ETC   
7.1  The Company reserves the right without giving notice to the Buyer:  
 (1)  to refuse or cancel any advertisement without giving any reason  therefor;  
 (2) to make corrections or alterations it considers necessary or desirable in an advertisement (whether to conform it to the style and subject matter of the publication 
or otherwise).  
 (3)  to alter, cancel or postpone publication date(s).  
In such cases the Company will return any money paid by the Buyer in respect of an Advertisement(s) which do not appear, and in the case of an order for a series of 
Advertisements the Buyer will not be liable for the difference for the rate between the entire series specified in the order and the usual rate for the number of 
Advertisements which have appeared when cancellation occurs.  
7.2  At the time advertising space is ordered by the Buyer, if the Buyer is an advertising agency or media buyer and does not disclose:  
 (1) the name of its Advertiser client, and/or  
 (2) the goods and/or services which are to be the subject of the Advertisement(s) for that space;  
the Company may at any time refuse to accept and/or publish, or suspend the Advertisement(s) the Buyer proposes for such space, and in such circumstances neither the 
Buyer nor the Advertiser shall have any claim against the Company in respect of such refusal or suspension, and if the space is not filled by the Company, the Buyer 
shall be responsible for any loss suffered by the Company.  
7.3  Cancellations and transfers can only be accepted if requested by the Buyer in writing, and if the request is received by the Company not less than two months 
before copy date in the case of annual or quarterly publications or six weeks before copy date in case of weekly publications.  
7.4  If the Buyer cancels the balance of an order, he relinquishes any right to any series discount to which he was previously entitled, and must pay for the relevant 
Advertisements at the appropriate rate set out in the rate card for the number of Advertisements which have already appeared when the cancellation takes effect.  
 
8. ERRORS   
8.1  The Advertiser shall notify the Company in writing of any error in a published Advertisement as soon as practicable and (whenever practicable) prior to the copy 
date for any subsequent insertion of the same Advertisement, and in any case within fourteen days of its first publication.   
 
Without prejudice to Conditions 2 and 3 above the Company acknowledges its responsibilities for errors in published Advertisements where such errors are not attributable 
to the act or omission of the Buyer, provided always that the Company's liability for any error shall be limited to the refund of its charge for the relevant 
Advertisement or at the Company's discretion, the free repeat publication of the relevant Advertisement or an appropriate corrective Advertisement.  
  
9. RATES AND PAYMENT   
Unless the Company agrees otherwise in writing:-   
9.1  The price for any Advertisement (including any Advertisement published as part of a series) will be the rate card price prevailing at the date of publication.  
9.2  All advertising bookings are payable not less than 28 days prior to publication. Where the Company allows and has agreed credit it will do so (unless it stipulates 
otherwise) until 28 days following the date of invoice. The Buyer acknowledges the cost to the Company of the late payment of its invoices and accordingly agrees to 
pay in respect of any payment not made by the due date the aggregate of: 
 (1) an administration fee of 20 GBP and  
 (2) interest (accruing on a daily basis) on the amount unpaid at the rate of 4 percent above the base rate for the time being of Barclays Bank Plc from the due date 
of payment, both after as well as before any judgment or order. 
9.3  The Company reserves the right to charge the Buyer for the cost of the Company's (or its printers) extra production work arising from any exceptional production 
requirements or any acts or defaults of the Buyer.  
9.3  Not more than one voucher copy of the publication will be provided for each insertion, and no voucher copies will be provided for classified advertisements or 
orders of less than 100 GBP in value. In the case of Annual publications or “one shot” publications only tear sheets will be provided.  
 
10. THE COMPANY'S RIGHTS IN ADVERTISING COPY   
The Company and each of the publications in MICE Diary Ltd shall (without prejudice to the Buyer's warranties and indemnity in Condition 2) have a perpetual royal-
ty-free licence to reproduce the Advertisement in any format and in any medium whatsoever and wheresoever.  
  
11. MISCELLANEOUS   
11.1  These Conditions (which shall be deemed to incorporate the conditions contained in any relevant rate card) and all other express terms of the contract shall be 
governed and construed in accordance with the Laws of England and submits to the jurisdiction of the English Courts.  
11.2  In these Conditions unless the context otherwise requires:-  
 (1) The following terms shall have the following respective meanings:-  
"Advertiser" shall mean the person advertising its products or services or making an announcement in the Advertisement.  
"Advertisement" shall include any loose or insert advertisement, any advertisement   attached to or distributed with the relevant publication including free gifts, 
information supplied in connection with an advertisement, and advertisements in any form, including without limitation computer or electronic readable form.  
"the Buyer" shall mean the person placing the order for an Advertisement, whether or not that person is the Advertiser.  
"the Company" shall mean the company MICE Diary Ltd which publishes the issue of the publication in or with which the Advertisement is to appear or be distributed.  
"MICE Diary" shall mean MICE Diary Ltd and its subsidiaries (as defined in Section 736 Company Act 1985) for the time being.  
"rate card" means the Company's current rate card in respect of the relevant publication including, without limitation, advertising rates and additional conditions 
concerning copy and cancellation dates, technical and stylistic specifications and related information.  
 (2) Reference to an act or omission of the Buyer shall include any act or omission of any relevant employee or agent of the Buyer.  
 (3) Reference to any gender shall include reference to any other gender and reference to the singular shall include reference to the plural (and vice versa); and  
 (4) Reference to any Act of Parliament or Code of Practice shall be deemed to include reference to such Act or Code as amended, updated, re-enacted or replaced from 
time to time.  

Sardines is published by MICE Diary Ltd. Registered in England, company number 6142843 
Registered office: Alberminster House, 38-40 Sydenham Road, Croydon CR0 2EF.


